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The Intern Board is happy to present the first edition of INTERNational, a journal made by 

interns, for interns and for everyone interested in our perspectives. Living in an era where 

communication is so important, the Intern Board is always keen to offer to ILO interns new 

platforms to share their points of views, their ideas and their visions on subjects that are 

dear to them. INTERNational was created for this purpose, and its objective is to establish 

common links between all of us who form the intern community. ILO interns come from 

many different countries and backgrounds, bringing together a range of expertise and 

experiences from all over the world. Our diversity is part of what makes us valuable as a 

group and strengthens our voices as a whole. We are ambassadors of knowledge, but 

knowledge must be shared if it is to grow, and this is why INTERNational was born. Going 

forward, we hope this journal will evolve to into a strong platform for intern voices and 

ultimately evolve be what the interns want it to be with each new generation. 

More broadly, this journal is also a voice for youth. We live in a time where young people 

are struggling across the globe; the precarious labour market, huge tuition debts and the 

erosion of social security systems are just some of the problems we face. Many of us come 

from countries where mass youth emigration, poverty and social instability impact our lives 

in a real and immediate way. The only solution to this situation is to name the problem and 

work together against it; our strength is in solidarity, whether it is in our community, in 

university, at work or in the ILO.  

From its humble beginnings, the Intern Board has always strived to represent the ILO intern 

and give voice to their ideas and concerns, whether directly related to their work or more 

broadly on issues of labour. We rely on participation and support to keep improving on the 

work that we do. For this reason, we would like to thank you for reading and reiterate that 

we are always happy to work with you. Most of all, we would like to thank all of the authors 

who contributed their work to this first edition, with a special thanks to Marianne Cassidy 

who designed the cover of the journal.  

 

 

Fréderique Bertrand-Le Borgne  

Intern Board Communications Officer, Oct 2013 - Feb 2014  

Editorial Note 
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Though not a world leader in electronic commerce 
yet, China has seen a booming e-tailing industry in 
the past decade. Apart from the tremendous 
contribution to the national economy in general, 
the growth of the industry also has significant 
implications for employment and labour in the 
world’s largest emerging economy. 

Let’s take a glance at the picture: from 2003 to 
2011, China’s online retail industry has achieved an 
annual average growth of 120%, making it the 
fastest-growing in the world. In 2011, the overall 
income of the industry reached $120 billion, which 
exceeded that of Japan, United Kingdom and 
Germany combined. Along with such impressive 
achievements, China’s online retail industry has also 
shown distinguishable characteristics, especially in 
comparison with the growth path of retailing in 
developed countries. In most developed countries, 
the retail industry had typically undergone several 
clear stages of development. After starting with 
local and regional retailers, a number of national 
leaders would form. As the industry became further 
multi-channel, even the national leaders would 
eventually face the challenge of online players.  

“China’s online retail industry has 
appeared to demonstrate a 
‘leapfrog effect’… online retail has 
emerged as a major channel for 
consumption”  
In response, some brick-and-mortar leaders choose 
to embrace the multichannel strategy, while some 
others may end up driven out of the market. 
China’s online retail industry, however, has 
appeared to demonstrate a ‘leapfrog effect’; 
without nation-wide network established by any 
brick-and-mortar retailer, online retail has emerged 
as a major channel for consumption.  

What directly enabled this happen was the success 

of a number of local online marketplaces, similar to 
eBay, but more locally oriented. The foundation for 
their success is the potential demands for 
consumption that are not yet fulfilled by traditional 
retailing. This is particularly evident in relatively less 
developed cities, where the local residents have 
increasing disposable income while brick-and-
mortar retailers do not have sufficient presence. 

Having helped reveal tremendous potential for 
consumption, the online marketplaces have served 
as a significant platform for job-seekers and 
entrepreneurs. Without requiring high up-front 
costs, online marketplaces make it easier for sellers 
to enter the retail market and access to customers. 
Considering the gaps between developed and 
under-developed areas in China in terms of 
infrastructure, this effect is even more important 
for potential sellers in the rural areas and less 
developed cities. Moreover, this platform is 
relatively friendlier to some social groups who 
might otherwise stay outside the job market—for 
example, disabled people and housewives. Online 
retail offers them more flexibility and a wide range 
of entrepreneuring options. In the case of China, 
the active online retail industry has also strongly 
spurred various adjacent sectors, such as logistics 
and IT. 

New possibilities usually bring about new 
challenges as well. Regarding employment and 
labour, China still needs to make considerable 
efforts to figure out how exactly the prospering 
online retail industry is helping to re-shape social 
employment. The difficulty first of all lies in how to 
quantify the number of labour directly and 
indirectly employed by the industry. For this sake, 
the existing system of business registration and 
supervision obviously needs reform. Since 2012, the 
Chinese central government and some local 
governments have put forward provisional new 
procedures, while recognizing the fact that their 
effects still need to be seen. At the same time, any 

China's online retail industry: 

opportunities and challenges for labour  

Longyi Zhang 
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Burning bridges: Ireland’s national 

internship scheme  

Marianne Cassidy 

JobBridge is a national internship scheme set up by 
the Irish government, in response to high levels of 
unemployment caused by the spectacular crash of 
the Celtic Tiger economy in 2009. To qualify for the 
scheme, you must have been unemployed and 
receiving state welfare benefits for at least three 
consecutive months. If you secure an internship, 
you will be paid an extra fifty euro per week on top 
of your current benefits. The employer pays 
nothing, and may even be eligible for financial 
incentives. The total time you could potentially 
spend on the scheme is 18 months, divided over 
two or three internships, which seems like an 
awfully long time, considering that internships, by 
their nature, are intended to be temporary 
learning experiences that aid transition into real 
work.  

Since its inception, JobBridge has ricocheted from 
one scandal to another. In 2011, hugely profitable 
supermarket chain Tesco was forced to pull 
advertisements for 145 "shelf-stacker" interns 
posted on the JobBridge website. Last year, 58 
teaching positions were advertised, asking for fully-
qualified primary school teachers to work for a 
boost in their welfare payments while their 
colleagues in the next classroom performed an 
identical job for a full salary.  

There was also controversy in 2013 when the Irish 
government failed to lead by example and did not 
offer paid employment to any of its 228 JobBridge 
interns, despite Joan Burton – Minister for Social 
Affairs and staunch advocate of the scheme – 
stating that she hoped generally that placements 
would act as "a job interview for a longer period of 
employment." As of 2014, the scheme has once 
again inspired outrage by allowing two different 

companies to advertise internships that list a PhD 
in synthetic chemistry as a base requirement.  

These are only the highly-publicized cases. The 
underbelly of the internet – blogs, twitter feeds, 
comment threads, forums – reveals that the 
JobBridge website frequently posts advertisements 
for internships in menial unskilled labour, for 
everything from cleaners and car valets, to 
groundskeepers and serving staff. JobBridge to 
Nowhere is a website dedicated to collecting 
screenshots of some of the most egregious 
examples of this. Similarly, ScamBridge publishes 
stories from interns who have ended up used, 
abused and just as unemployed as they were 
before entering the scheme. Participants who 
signed on with smaller companies reported that 
their “internship” often involved working as a one-
person department with no training, no supervisor 
and no support. Both sites make it clear that 
companies are using the scheme to avoid hiring a 
full employee, and in some cases even to displace 
current staff.  

“Ireland had an opportunity to set 
a precedent of good practice for 
other European countries where 
the culture of unpaid internships 
has taken root”     
As a feature of labour markets, it seems internships 
are here to stay. A government-regulated 
internship scheme had the potential to improve 
conditions for interns, by formalising their position 
within the workforce and defining their rights as 
employees. The scheme could have set out clear 

policy of this nature would have to be aware of a 
potential dilemma: while protection of labour 
requires strict supervision of businesses, policies 
should also try to avoid imposing too high costs on 
business to the extent of reducing employment. 

After all, lower cost is one of the essentials for 
online retail to become an attractive platform for 
entrepreneurship. 
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rules, measurable requirements and accountability 
mechanisms to guarantee that unpaid interns get a 
valuable learning experience in exchange for their 
time and energy. Ireland had an opportunity to set 
a precedent of good practice for other European 
countries where the culture of unpaid internships 
has taken root.   

In stark contrast to this ideal, JobBridge takes all the 
worst abuses of internship culture and combines 
them in a government-backed scheme that was 
never about creating opportunities, but keeping up 
appearances in the face of dire unemployment.  
The problem in Ireland is not a lack of highly-
qualified graduates. The problem is not a workforce 
that lacks experience, confidence or willingness to 
work.  The problem is that there are more people 
than jobs. Even a well-planned and conscientiously 
implemented internship scheme would not fix this 
problem. As it stands, the Irish government has 

neither the resources nor the scruples for enforce 
its vague guidelines across the approximately 
10,000 companies who have participated in the 
scheme. 

Recent years have seen substantial spikes in 
emigration rates and a sharp decline in the twenty-
something population as Ireland’s best and 
brightest seek better situations abroad - a 
phenomenon that has been nicknamed the “brain 
drain”.  Meanwhile, Minister Burton has stated that 
there is no problem with companies advertising for 
JobBridge interns with PhDs, because people can 
choose whether they apply or not. But when the 
only choices facing Ireland’s highly educated youth 
are unemployment, emigration or participating in 
our own exploitation, the future of our country, the 
possibility of recovery (and, for many of us, the 
prospect of ever coming home) looks increasingly 
bleak.  

The Phenomenology of Cyberspace: 

‘Generation Facebook’ and the 

Internalisation of Non-Places 

Julian Schweitzer 

Our daily (over) exposure to modern 
communication technology has prompted me to 
write a brief sociological analysis of what I call 
‘Generation Facebook’ by revisiting the term “non-
place” as coined by the French anthropologist Marc 
Augé. I will first present briefly Augé’s approach to 
‘supermodernity’ and his concept of non-places; I 
will then, secondly, explore how the use of modern 
communication technologies (here I use term 
‘Generation Facebook’ allegorically) increasingly 
renders ‘the personal and private’ a non-place. The 
central argument of this essay is identifying Augé’s 
concept of ‘non-places’ within ‘the personal and 
private’ as communication technology intrudes into 
our private lives ever more drastically.  

In his book Non-Places: Introduction to an 
Anthropology of Supermodernity1, Marc Augé 
reinterprets the concept of place in the age of 
supermodernity.2 Central to his argument is the 
distinction between ‘places’ and ‘non-places’: Place, 
he asserts, ‘can be defined as relational, historical 

and concerned with identity’3 and therefore, the 
particularity of a place makes it a reference point 
and source of identification for those living in 
vicinity. Crucially, a place as understood by Augé is 
charged with emotion and memory. Opposed to a 
place, is the concept of a non-place. Augé identifies 
a non-place as a ‘space which cannot be defined as 
relational, or historical, or concerned with identity’.4 
Such spaces are typically places of transition (e.g. 
airports, supermarkets and motorways) that do not 
hold enough significance to be regarded as ‘places’. 
Any such space is thus devoid of emotion and 
memory. Augé argues that the existence of non-
places is a consequence of supermodernity. In doing 
so, he rejects Michel de Certeau’s notion of 
modernity namely the ‘the interweaving of old and 
new’5 and argues instead that supermodernity 
constructs places anew without incorporating 
former identity or connecting with the given 
environment.6 Absence of social interactions and 

emotional attachment as well as the increasing 
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dominance of individualism are therefore the 
overriding features of non-places.7

 

“Online-based communication 
media increasingly defines our 
modern social-cultural lives.”     
Although Augé’s account of non-places was 
originally developed to describe the effects of 
supermodernity on physical urban spaces, I would 
like to offer in the following a brief re-interpretation 
of his concept and explore the effects of 
‘supermodern communication technology’ on our 
personal and private spaces. As you will agree with 
me, online-based communication media such as 
Facebook, Skype, Whatsapp, email, etc. increasingly 
defines our modern social-cultural lives. Such forms 
of online communication have become typical for 
people of “our age”, hence the allegorical 
appropriation of the term “Generation Facebook” 
for the title and reminder of this essay.  

The profound alterations of personal and private 
spaces that Generation Facebook is currently 
experiencing are perhaps best described with what 
Donna Haraway called the ‘encroachment of 
technology upon the realm of the spirit’.8 The 
permanent usage of communication technologies 
enables Generation Facebook to connect instantly 
with people in close vicinity as well as with those at 
a large distance. Geographical positions are 
increasingly rendered insignificant, as the only 
premise for communication is access to 
technological devices and the Internet.  

The instant exchange of information (via phone 
calls, text messages, photos, video chat, etc. …) 
transcends boundaries of time and space and 
essentially creates global networks and communities 
of ‘friends’.  

“Generation Facebook is 
increasingly delocalised and does 
not require significant 
identification but only a minimum 
of interaction with their physical 
surroundings”   
The social-cultural life as well as the private and 
personal space of Generation Facebook is thereby 
increasingly delocalised and does not require any 
significant identification but only a minimum of 

interaction with their physical surroundings. As 
much as supermodernity constructs supermarkets, 
airports and motorways anew without incorporating 
the given environment, Generation Facebook 
constructs its social realm increasingly regardless of 
local social interactions. As Augé emphasised, 
supermodernity does not require any interweaving 
of old and new but weakens ‘the identity of places 
to the point where they not only look alike but feel 
alike and offer the same bland possibilities for 
experience’9 – and hence a social-cultural lifestyle 
that is (almost) generically replicable emerges.  

Augé’s concept of non-places may not only explain 
the structures of the external world we live in but 
also the structures of the internal world we live 
with. Supermodernity has become internalised and 
so has the non-place: we might have moved into the 
global village but forgot to introduce ourselves to 
the neighbour living next door. It seems paradoxical, 
the closer we get, the more distant we are. Augé 
had similar thoughts and warned that the expansion 
of non-places contains societal risks as it ‘creates 
neither singular identity nor relations; only solitude’. 
10 

1. Augé, M. Non-Places: Introduction to an Anthropology of 
Supermodernity.  London, Verso, 1995. 

2. Note that the concepts of “place” and “space” are 
ambiguous and complex. Due to the limitations of this short 
essay, the understanding of “place” and “space” is in the 
following defined by Augé’s conceptualisations. For an early 
but important reflection on the phenomenology of place and 
space see: Relph, E. Place and Placelessness.  London: Pion, 
1976 who argued that space is heterogeneous and infused 
with many different notions. An idea that seemed radical in the 
1970s but is largely taken for granted in contemporary 
academia as researchers speak of such spatial notions as 
sacred space, gendered space, commodified space, contested 
space, etc. 

3. ibid, p. 77. 

4. ibid, p. 77-78. 

5. ibid, p. 110. 

6. Carrefour supermarkets illustrate a powerful example – a 
space that is devoid of local identity and may be constructed 
similar in any place of the world.  

7. ibid, p. 111. 

8. Harraway, D. "A Cyborg Manifesto: Sciene, Technology, and 
Socialist-Feminism in the late Twentieh Century”, online: 
http://www.egs.edu/faculty/donna-haraway/articles/donna-
haraway-a-cyborg-manifesto/ (Accessed: 12 January 2014). 

9. Relph, Edward. Place and Placelessness.  London: Pion, 1976. 

10. Augé, ibid p. 103. 
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Recycling towards sustainable 

development  

Camila Castañeda 

In the 2012 report “Working towards sustainable 
development: opportunities for decent work and 
social inclusion in a green economy”, the ILO 
emphasizes that the shift to a greener economy is 
not only necessary given the current unsustainable 
growth model, but it can also potentially support 
the creation of decent work and improve social 
inclusion.1 Decent jobs, whether in agriculture, 
industry, services and administration, that 
contribute to preserving or restoring the quality of 
the environment, are known as “green jobs”.2 
Recycling is one of the sectors where there is a huge 
potential for creating green jobs. Whereas in 
industrialized countries this activity is largely formal, 
in most developing countries it is undertaken by 
informal waste pickers.  

It is estimated that 1% of the urban population, 
approximately 15 million people, obtains their 
livelihood from collecting, segregating and selling 
recyclable materials.3 Informal recycling has been 
paramount in reducing the amount of waste that is 
openly dumped, burned or land filled.4  

Nevertheless, the job of waste pickers is far from 
being “decent work”. Waste pickers are exposed to 
various occupational health and safety hazards,  
generally have a low income and have been often 
considered public nuisances or criminals, and are 
thus discriminated against in society.5  

“Many waste pickers around the 
world have joined cooperatives 
and associations, seeking to 
dignify their work and improve 
their quality of life”   
As a way to overcome these difficulties, many waste 
pickers around the world have joined cooperatives 
and associations, seeking to dignify their work, 
strengthen their networks and bargaining power 
and improve their quality of life.6 

In Latin America, waste picker cooperatives have 

been pivotal in bringing about change in relation to 
waste pickers’ rights and livelihoods. In Colombia, 
for example, they have actively participated in 
different scenarios at the national and even 
international level, in order to demand changes in 
the public policy.7 A landmark victory was achieved 
in 2003, when the Constitutional Court, based on a 
writ filed by the Recyclers’ Association of Bogotá, 
demanded the inclusion of waste pickers in all 
future waste management tendering processes.8 
Following the Court’s mandate, in December of 
2012, the local government implemented a new 
waste collection system in the city, whereby 
recycling is mandatory, waste pickers have exclusive 
rights over recyclable materials and are 
remunerated via tariff revenue in addition to the 
income they obtain through selling the material to 
the intermediaries or industries. 

Recognizing informal waste workers as 
environmental actors (and relevant in the context of 
a Green Economy), as opposed to a nuisance, has 
fostered a transition from repressive to supportive 
policies regarding waste pickers.9 However, there is 
much to be done in the path of making recycling a 
truly green activity. By creating economically 
efficient models based on the entrepreneurial skills 
of waste pickers and their ability to obtain high 
recovery rates, it would be possible to reduce the 
environmental impact of waste and at the same 
time, improve their livelihoods.10 

 

1. ILO. (2012). Working towards sustainable development: 
Opportunities for decent work and social inclusion in a green 
economy. Geneva: ILO, Page 1. Retrieved from http://
www.ilo.org/global/publications/ilo-bookstore/order-online/
books/WCMS_181836/lang--en/index.htm 

2. Ibid. Page 6 

3. Medina, M. (2008). The informal recycling sector in 
developing countries. Organizing waste pickers to enhance 
their impact. The World Bank, Public-Private Infrastrcuture 
Advisory Facility, (44), 4. 

4. Gerdes, P., & Gunsilius, E. (2010). The Waste Experts: 
Enabling Conditions for Informal Sector Integration in Solid 



8 

L’Organisation internationale du 

travail: offrir des solutions 

Frédérique Bertrand-Le Borgne 

L’Organisation internationale du travail (OIT) est 
une organisation née des cendres de la première 
guerre mondiale, alors que les travailleurs du 
monde entier réclamaient depuis le XIXe siècle 
l’existence d’une telle organisation. Bien qu’elle ait 
connu une forte impulsion normative au cours de 
ses premières années d’existence, la force de l’OIT  
a souvent été son origine tripartite et la diplomatie 
dont elle fait preuve lorsqu’elle est appelée à 
interagir avec ses membres. Le mandat informel de 
l’OIT est d’offrir des solutions aux problèmes 
auxquels est confronté le monde du travail mondial. 
Ces problèmes ne sont pas unidimensionnels, mais 
multifactoriels : le monde du travail n’est pas 
cantonné dans sa sphère propre et il est affecté par 
des choses qui peuvent paraître à prime abord bien 
éloignées de celui-ci. Récemment, il a été fortement 
affecté par la mondialisation et le processus 
d’abolition des frontières, mais de plus en plus, 
l’attention se porte également sur un des plus 
grands défis auxquels il ait déjà été confronté : les 
changements climatiques.  

L’exploitation des hydrocarbures rejette dans 
l’atmosphère des émissions de CO2 qui s’y 
accumulent et y restent pendant plusieurs centaines 

d’années. Les émissions globales de CO2 ont 
accéléré et plusieurs indicateurs démontrent qu’une 
exploitation massive des hydrocarbures restants est 
à prévoir, comme l’exploitation des sables 
bitumineux, du « drilling » en Arctique et 
l’exploitation minière du charbon. L’augmentation 
du taux des émissions de CO2 des énergies fossiles a 
augmenté de 1.5%/an de 1980-2000 à 3%/an en 
2000-2012, principalement à cause de 
l’augmentation de l’utilisation du charbon.1  

“Une inertie collective face à cette 
réalité démontre que la planète 
que nous habitons sera bientôt 
très différente que celle que nous 
allons connaître d’ici quelques 

décennies”   

Une inertie collective face à cette réalité démontre 
que la planète que nous habitons sera bientôt très 
différente que celle que nous allons connaître d’ici 
quelques décennies : les côtes océaniques actuelles 
seront redéfinies, ce qui immergera une bonne 

Waste Management. Lessons learned from Brazil, Egypt and 
India. Eschborn: GTZ. Retrieved from http://www.giz.de/en/
downloads/gtz2010-waste-experts-conditions-is-
integration.pdf 

5. Medina, M. (2005). Waste Picker Cooperatives in 
Developing Countries. Ahmedabad, India: WIEGO. Retrieved 
from http://wiego.org/publications/waste-picker-cooperatives
-developing-countries. 

 Wilson, D. C., Araba, A. O., Chinwah, K., & Cheeseman, C. R. 
(2009). Building recycling rates through the informal sector. 
Waste management (New York, N.Y.), 29(2), 629–35. 
doi:10.1016/j.wasman.2008.06.016 

6. Medina, M. (2007). The world’s scavengers. Salvaging for 
sustainable consumption and production. Plymouth: AltaMira 
Press. 

7. Ruiz-Restrepo, A., & Barnes, S. (2010). WIEGO Report on the 
Policy Environment of Informal Urban Waste Pickers and 

Artisanal Mine Workers in Colombia. WIEGO. Retrieved from 
http://wiego.org/publications/wiego-report-policy-
environment-informal-urban-waste-pickers-and-artisanal-mine
-workers 

8. Colombia. Corte Constitucional. (2003). Sala primera de 
revisión. Sentencia del 20 de agosto del 2003. Bogotá: 
Magistrado ponente: Jaime Araujo Rentería. (Sentencia T-724). 
Retrieved from http://www.alcaldiabogota.gov.co/sisjur/
normas/Norma1.jsp?i=11617 

9. Do Carmo, M. S., & Puppim de Oliveira, J. A. (2010). The 
Semantics of Garbage and the organization of the recyclers: 
Implementation challenges for establishing recycling 
cooperatives in the city of Rio de Janeiro, Brazil. Resources, 
Conservation and Recycling, 54(12), 1261–1268. doi:10.1016/
j.resconrec.2010.04.005 

10. Gerdes, P., & Gunsilius, E. (2010). 
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partie des villes côtières, une extermination 
massive de la faune et de la flore est à prévoir et 
cela causera l’existence de millions de réfugiés 
climatiques, sans compter les pénuries de 
nourriture et d’eau à prévoir.2 

L’OIT a mis en place plusieurs stratégies afin de 
permettre au monde de l’emploi de s’adapter aux 
effets du réchauffement climatique et de les 
atténuer dans la mesure du possible. Par exemple, 
elle a mis en place un programme des emplois verts 
qui fait partie de la stratégie des Nations Unies pour 
s’attaquer au phénomène du réchauffement 
climatique qui a six principaux objectifs : (1) 
l’analyse de la conjoncture en ce qui concerne le 
marché du travail; (2) les approches pratiques pour 
rendre les entreprises plus vertes; (3) les emplois 
verts dans la gestion des déchets et du recyclage; 
(4) les énergies renouvelables et l’efficacité 
énergétique; (5) une transition juste verte une 
économie verte et durable; et (6) l’adaptation aux 
changements climatiques. Ce programme a 
rencontrés plusieurs succès et constitue un premier 
pas vers la préservation d’une planète habitable.3 

Il y a  urgence, en tant qu’espèce vivante, de 
changer notre paradigme fondamental en ce qui 
concerne notre interaction avec la nature et 
d’intégrer dans notre psyché collective le fait que le 
monde n’est pas à la disposition de l’humains, mais 
que celui-ci en est une simple part intégrante et 
que, désormais, la composante environnementale 
doit être au cœur de toutes les décisions prises 
dans le monde du travail, comme dans notre vie 
quotidienne.  

1. Hansen James et al., Assessing “Dangerous Climate 
Change”: Required Reduction of Carbon Emissions to Protect 
Young People, Future Generations and Nature, dans : [http://
www.plosone.org/article/info%3Adoi%2F10.1371%
2Fjournal.pone.0081648], consulté le 13 janvier 2014. 

2. Id. 

3. Bureau international du travail, « le programme des 
emplois verts de l’OIT»,  dans : [http://www.ilo.org/wcmsp5/
groups/public/---ed_emp/---emp_ent/documents/
publication/wcms_176697.pdf], consulté le 13 janvier 2014. 
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Or if you would like to contribute to the next edition of INTERNational, please contact internboard@ilo.org 

ilointernnetwork.weebly.com 
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